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• “WHILE YOU’RE HERE” 
CAMPAIGN

• A Services Awareness Campaign in conjunction 
with our services sheet, website, social media 
presence, and patient-facing personnel across all 
service lines.

• With minor adjustments, the Campaign can evolve 
as DPHS continues to grow, as more information is 
shared.

• By connecting further with established clients, we 
may also temper our expected patient status 
demographics.



Purpose – How We Engage

A Chance to Connect the Data
► All client-facing staff

► Social Media Reminders

► Show how we care

► Actively listen

A Chance to Listen
► Cross-refence EMR data

► Single-service line patients?

► Finding opportunity

► Creates a new bridge



Process Update

► Coordination
► *Registrars

► **Outreach

► ***Case Managers

► Medical Staff

► Dental Staff

► Behavioral Staff

“We Also Offer…”
► Expand upon all available services

► If there for Dental – talk about 
Medical and Behavioral

► If there for Medical – talk about 
Behavioral and Dental

► If there for Behavioral – talk about 
Medical and Dental

► 340b

► In-house Labs

► Mobile events

“While You’re Here…”



Improving Relations

► Increases local awareness

► Word of mouth reference

► Holistic approach to care

► This is our Region

► Naturally tempers our federally 
expected demographics

Community Impact



Operational Timing

► Where we are as an organization

► Expanded service lines

► Additional locations
► Favorable patient volumes impact

► Growing as a team

► Continue to Connect the Dots

A Chance to be Proud



Progressing

Moving with the message

► Behavioral Barriers
► A change in habits

► A change in expectations

► Finding that chance
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► “Topic of the Day” / Message of the 
Day
► Huddle and Management

► Most recent events

► Most recent opportunities

► Something all staff can do

► Something we can all share
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• “WHILE YOU’RE HERE”

• Starting small – a first, reasonable step towards 
expanding on patient-facing interactions will take 
internal communication and consistency in order to 
implement.

• Keeping the message simple, we can clearly talk 
through what we offer to those who may have 
forgotten or may not have known.



Questions and Comments

► Thank you!

12/5/2024

9


